
Through Vision Zero SF we commit to working

together to prioritize street safety and eliminate

traffic deaths in San Francisco by 2024
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COMMUNICATIONS & EDUCATION

- Shift public perception: 

traffic fatalities are preventable and unacceptable 

- Beyond behavior change: 

creating traffic safety advocates

- Change in cultural understanding:

Traffic safety is connected to livability and seen 

as a priority

STRATEGIC EMPHASIS ON CULTURE CHANGE
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UPDATED BRANDING
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CHANGING THE CONVERSATION



COMMUNICATIONS & EDUCATION

PUBLIC ENGAGEMENT ACCOMPLISHMENTS

• Over 6,700 people 

engaged one-on-one

• Focus on high-injury 

corridors and highly 

impacted 

neighborhoods

• Ongoing, multi-lingual 

outreach
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PUBLIC ENGAGEMENT ACCOMPLISHMENTS



COMMUNICATIONS & EDUCATION

• Goal: to increase SAFE and active walking, biking, transit and 
carpooling to/from school

• SFDPH leading multi-disciplinary team comprised of SFUSD, 
City agencies, and CBOs

• Working in 35 elementary,  3 middle and 2 high schools 
throughout the SFUSD

• Key products include:
• School specific, multi-lingual outreach to create parent/caregiver 

champions 
• Walk and Roll to School Day and Bike and Roll to School Week
• Assemblies on pedestrian and bicycle safety 
• Walking school buses and bike trains
• Traffic enforcement around schools located on high injury corridors

• Funded by various grants through August 2019

SAFE ROUTES TO SCHOOL
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SAFE STREETS FOR SENIORS

• Goal: to educate seniors and service providers about Vision Zero as well as 
gather input to bring back to City agencies 

• Launched in April 2016 with funding from Mayor’s Office 

• Conduct multi-lingual presentations to seniors and service providers on 
Vision Zero, how to get involved and how to stay safe

• Reached over 730 seniors and staff at 25 locations

• Funded 7 community based organizations to conduct in-depth education 
and outreach in their neighborhoods:

1. Chinatown Community Development Center

2. Portola Family Connections

3. Richmond Senior Center

4. Senior and Disability Action

5. South of Market Community Action Network

6. Tenderloin Safe Passage

7. Walk San Francisco
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NEW AND EXPANDED MEDIA CAMPAIGNS
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High Visibility Enforcement and 

Education

• Radio started in September

• Enforcement in October

• 132 hours of speed enforcement 

every week for a year

• Major media pushes

• Community Outreach

• Continues through September

SAFE SPEEDS CAMPAIGN

Digital Ads:
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NEXT STEPS: UPDATE STRATEGY



THANK YOU!
Learn more: www.visionzerosf.org

John.KnoxWhite@sfmta.com

Ana.Validzic@sfdph.org
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